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ABSTRACT 
 

Background: This paper discussed the challenges posed by the rapid growth of mobile 

phone and internet usage in India, particularly in Aizawl, Mizoram and the proliferation 

of false information and its decimation. As digital media rapid growth increases with the 

advancement and development of accessible technological devices such as mobile phone. 

Purpose: To describe the experience of media and information literacy among college 

student in Aizawl, Mizoram. Methods: Mixed methods research integrates both 

qualitative and quantitative methodologies. Results: Furthermore, contextualized the 

social media literacy within Mizoram context, examine the factor that influence the local 

population with the awareness and skills needed to navigate the digital landscape. The 

findings contributed to examine college students a primary consumer of digital media in 

various platform and broader discourse on digital media literacy of misinformation and 

disinformation, emphasizing the importance of developing analytical and ethical 

competencies. The study explored the impact of critical digital literacy activities on 

enhancing participant social media and information literacy awareness. Conclusion: The 

findings are based on the college students in Aizawl, with the comprehension of its 

regional ethnical culture, shedding light on the potential benefits of such interventions in 

studying media literacy and countering the spread of false information among college 

student and institutions in Mizoram. Implications: The study highlights the importance 

of integrating digital and media literacy programs into higher education in Aizawl. These 

programs should focus on developing students’ critical thinking and ethical 

understanding in using and evaluating online information.  
 
Keywords: Media and information literacy; College students; Youth; Digital media; 

Digital literacy

INTRODUCTION 

The advancement of Internet's 

ubiquitous uses and technological 

expansion of the various digital platforms 

in relation with college students’ 

consumption of information and media. In 

the current digital era, students have a wide 

range of exceeding digital media channels 

to keep informed and engaged, such as 

social media, online news sources, 

streaming videos, and interactive websites. 

It is crucial to comprehend how college 

students use and traverse various digital 

media platforms highlighting the 
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important details about digital preferences, 

and relationships to both local and 

international digital cultures among 

students. The study undertaking a 

thorough investigation of college students' 

digital media literacy. 

By exploring college students' digital 

media consumption habits, preferences, 

and engagement patterns, research aims to 

provide insight into the ever-changing 

digital environment in which they live and 

work. Additionally, research aims to 

identify the variables that affect students' 

decisions on how digital media is 

consumed, such as language preferences, 

technical accessibility, and the effects of 

digital platforms on their social and 

academic lives. The potential for this 

dissertation to educate educators, academic 

institutions, and suppliers of digital media 

on the changing needs and goals of college 

students about digital media makes it 

significant. Furthermore, by highlighting 

how digital media can improve information 

literacy, foster critical thinking, and 

enhance students' general well-being in the 

digital age, this research adds to the larger 

conversation on digital media literacy. 

Media literacy is defined as a skill that 

involves critical thinking, enabling 

individuals to interpret and evaluate the 

information they receive through mass 

communication channels (UNESCO, 2021). 

Media literacy is a political, social, and 

cultural undertaking that should be 

understood within the context of critical 

pedagogy and power structures in digital 

environments (Kellner & Share, 2019). 

Whether it is traditional or media-

based, literacy is essentially an active 

process that arises from the interaction of a 

person's ideas with different types of 

spoken or written text. Media literacy is a 

social activity that arises from peer 

interactions, for any participatory in the 

landscape of digital cultures (Livingstone, 

2019). 

Literacy is the capacity to receive, 

process, assess, and convey information in 

a range of media (Hobbs, 2017).  This 

definition suggests several important 

characteristics for a college setting, such as 

an integrated curriculum, student-centric 

learning, exploration of alternatives to 

standardized testing, problem-solving 

skills development through teamwork, and 

an emphasis on inquiry-based learning. 

Fousing on  undergraduates, media literacy 

is the ability to efficiently obtain, analyse, 

evaluate, and apply information for 

different purposes across platforms 

(Commission of the  European 

Communities, 2018). It includes the 

capacity to obtain, examine, evaluate, and 

transmit messages via various 

media(Mihailidis, 2018). The ability to 

navigate the complex and constantly 

changing media landscape that they 

encounter in both their personal and 

academic lives is a critical skill for college 

students. 

Media and Information Literacy 

(MIL) refers to a set of competencies that 

enable individuals to access, evaluate, 

analyze, create, and use information and 

media effectively and responsibly. It 

integrates the skills of media literacy (e.g. 

understanding, evaluating, and producing 

media content) and information literacy 

(e.g. discovering, organizing, and 

disseminating knowledge. MIL empowers 

individuals to critically assess media 

messages, understand the intentions 

behind them, and navigate the digital and 

media landscape responsibly. It also 

promotes critical thinking, digital 
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citizenship, and the ability to combat 

misinformation, disinformation, and other 

social challenges like cyberbully and online 

hate speech (Özel, 2025; Ramaiah & Rao, 

2021; Sánchez et al., 2021).  

The article's focus on MIL among 

college students in Aizawl, Mizoram aligns 

with the broader goals of MIL as described 

above. College students, as part of the 

digital generation, require MIL skills to 

critically engage with media and 

information in their academic, social, and 

personal lives. The study likely explores 

how these students access, evaluate, and 

use media and information, reflecting the 

competencies outlined in MIL frameworks. 

Furthermore, the emphasis on empowering 

students with critical thinking and 

responsible media use resonates with the 

global need for MIL to foster informed and 

active citizenship in the digital age (Özel, 

2025; Ramaiah & Rao, 2021; Sánchez et al., 

2021) 

The purpose of this study is to 

investigate how college students use 

different media platforms, how often they 

consume media, what kinds of content they 

like, how they choose to communicate, and 

in what ways does media play a role as a 

tool for providing information. The 

research will cover a range of traditional 

and digital media sources, due to its 

functional and utilizable quality based on 

social interaction and accumulation of 

various information, this study mainly 

focus on the digital media such as, social 

media and various digital platforms 

depending upon the majority usage among 

college students’. This study uses a mixed-

methods approach, combining qualitative 

and quantitative techniques.  

The study's primary target 

population will be college students with a 

variety of backgrounds, linguistic 

preferences, and academic specializations. 

Convenient sampling techniques will be 

employed in the sample selection process, 

considering participant availability and 

practical accessibility within the college 

campus. For a few reasons, this study on 

college students' media consumption is 

extremely important. First, it can provide 

insight into college students' media literacy, 

which has a big impact on how well they 

understand local and global cultures, how 

information is disseminated, and digital 

ethics. It can help in identifying and 

pinpoint the informational sources that 

students use, the degree of confidence they 

place in these sources, and the wider 

impacts of media on students' social and 

academic development. Thirdly, this 

research may provide in the creation of 

initiatives and treatments meant to 

improve college students' media literacy. 

By pointing out areas where media literacy 

needs improvement, it provides a road map 

for areas that should receive more focus 

and investigation, which eventually helps 

students and educational institutions alike. 

Finally, by contributing to the expanding 

body of knowledge on media and 

information literacy among college 

students, this study can help shape future 

research and academic policies concerning 

media and information literacy. The 

knowledge acquired from this research 

may have ramifications for local college 

campuses as well as for educational 

establishments across the globe. 

 

RESEARCH METHODS 

Mixed methods research integrates 

both qualitative and quantitative 

methodologies to explore research questions 

or phenomena. It entails the amalgamation, 
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analysis, and synthesis of both qualitative 

and quantitative data within a singular 

investigation or across multiple inquiries. By 

combining qualitative and quantitative data 

collection and analysis, mixed methods 

research enables researchers to address 

complex initiatives and interactions, 

offering broader perspectives and deeper 

insights than mono-method designs 

(Battista et al., 2025; Manzoor, 2021). 

Employing a mixed methodological 

approach, the study sought to elucidate 

media and information literacy among 

college in Aizawl.  Qualitative research 

constitutes an explorative methodology 

aimed at comprehending the subjective 

experiences, perceptions, and significances 

of participants within their natural milieu. 

Conversely, quantitative research adopts a 

systematic approach utilizing numerical 

data for measurement, comparison, and 

hypothesis testing.  

The sample size for the survey 

questionnaire is 106 college students in 

Aizawl. The focus group discussion consists 

of a total of 16 students. In this research the 

sample of the survey was selected using 

cluster sampling technique. The populations 

of college students are divided into a cluster 

based on the institution affiliation of 

Mizoram University and using random 

selection 2 colleges are selected to conduct 

the survey.  

For focus group discussion (FGD) 

college student participants are selected 

who are readily accessible and willing to 

participate in the study. In the context of 

media and information literary among 

college students, the use of convenience may 

be practical in FGD due to the transient 

nature and seclude for the student following 

the challenges associated with reaching a 

representative sample. 

The data was collected using survey 

questionnaire. A survey questionnaire is a 

research tool used to collect data from 

participants by asking a series of questions. 

It typically consists of a set of structured 

questions designed to gather specific 

information related to the research 

objectives of the study. In the context of 

media literacy among college student in 

Aizawl, a survey questionnaire can help 

gather quantitative data about their media 

habits, preferences, and patterns of 

engagement. 

The data analysis techniques used 

thematic analysis for qualitative data and 

statistical analysis for quantitative data, 

followed by combining results to identify 

emergent themes or meta-inferences 

(Battista et al., 2025). Tools like NVivo and 

SPSS can facilitate this integration by 

enabling the exploration of relationships 

between qualitative codes and quantitative 

attributes (Andrew et al., 2008). 

Additionally, strategies such as data 

transformation and parallel integration 

ensure that both data types complement 

each other, enhancing the depth and breadth 

of the analysis (Castro et al., 2010; Jang et al., 

2008). This approach aligns with best 

practices in mixed methods research, which 

emphasize meticulous planning and 

iterative integration to address complex 

research questions effectively  (Castro et al., 

2010; Minc et al., 2022). 

 

RESULTS AND DISCUSSION 

According to the survey respondents, 

majority of student age between 18-30 years 

of age. The data is based on a survey of 106 

people. The survey on media consumption 

habits and media literacy provides a 

comprehensive insight into how 

individuals, particularly young adults, 
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interact with media and evaluate 

information in the digital age. The study is 

largely representative of students and 

young professionals who are typically more 

engaged with digital platforms. This age 

group is often considered digitally active 

and highly exposed to various forms of 

media, making their responses particularly 

relevant in understanding contemporary 

media trends. In terms of gender 

distribution, the survey shows a higher 

proportion of male respondents compared 

to female respondents, with a small 

percentage identifying otherwise. While this 

slight imbalance does not significantly 

distort the overall findings, it is important to 

acknowledge that gender differences may 

influence media preferences and behaviors 

to some extent. 

The analysis of media consumption 

patterns highlights a significant reliance on 

digital media among respondents. A 

majority reported spending between three 

to six hours daily consuming media, while a 

considerable portion indicated even higher 

usage exceeding six hours per day.  

College students in Aizawl exhibit 

high levels of digital media engagement, 

with the majority reporting daily usage 

between three to six hours, and a significant 

segment surpassing six hours per day. Such 

extended usage not only reinforces the 

omnipresence of social media and digital 

information platforms in their daily routines 

but also raises concerns regarding the 

potential negative impacts on academic 

performance and health, as noted in studies 

linking prolonged media exposure to issues 

like digital distraction, sleep disturbances, 

and psycho-social challenges. This dual-

edged dynamic necessitates targeted 

interventions aimed at enhancing media and 

information literacy, thereby fostering 

critical consumption and healthy balancing 

of digital media in academic settings 

(Khiangte et al., 2025; Lalduhzuali et al., 

2022; Lalthlamuanpuii et al., 2021; Liu, 2025; 

Oraon et al., 2025; Sobaih et al., 2023; Zúñiga 

& Sánchez, 2025). 

The substantial daily media 

engagement among college students is not 

merely a reflection of technological 

advancement but also a manifestation of 

shifting social norms and academic 

practices. While digital media serves as a 

conduit for learning, socialization, and self-

expression, the intensity and duration of 

use—often surpassing six hours per day for 

a significant subset—signal potential risks of 

overuse. These include diminished attention 

spans, increased susceptibility to 

misinformation, and adverse health 

outcomes such as sleep disturbances and 

psycho-social stress. The dual-edged nature 

of digital engagement thus underscores the 

imperative for targeted interventions that 

promote critical media consumption and 

foster resilience against the negative 

externalizes of pervasive media exposure 

(G. Liu, 2025; Oraon et al., 2025; Sobaih et al., 

2023; Zúñiga & Sánchez, 2025). 

This suggests that media consumption 

is deeply integrated into the daily routines 

of individuals, potentially influencing their 

perceptions, attitudes, and knowledge. The 

high screen time also reflects the increasing 

dependency on digital devices for 

entertainment, information, and 

communication. When examining preferred 

sources of news and information, it becomes 

evident that social media platforms and 

online news websites dominate over 

traditional forms such as television and 

newspapers. This shift underscores the 

transformation in information 

dissemination, where immediacy and 
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accessibility take precedence over 

conventional credibility structures. 

Social media usage patterns further 

reinforce this trend, with most respondents 

indicating that they access platforms such as 

Facebook, Instagram, and Twitter multiple 

times a day. This frequent engagement not 

only increases exposure to diverse content 

but also raises concerns about the quality 

and authenticity of information consumed. 

While a significant number of respondents 

reported occasionally sharing news articles 

and information online, fewer indicated 

frequent sharing behaviour. This suggests a 

moderate level of caution among users, 

although it does not necessarily guarantee 

that shared information is always verified. 

The act of sharing content plays a crucial role 

in the spread of information, including 

misinformation, and therefore reflects an 

important aspect of media literacy. 

The pervasive use of social media 

among college students has significantly 

influenced their exposure to diverse content, 

reshaping their information consumption 

patterns. Studies indicate that platforms like 

Facebook, Instagram, and YouTube are 

widely used by students for both academic 

and social purposes, with many spending 

substantial time daily on these platforms 

(Lalnunpuii & Ngurtinkhuma, 2021; L. Liu 

et al., 2025; Nordin, 2025). This frequent 

engagement enhances access to a variety of 

information, fostering opportunities for 

learning and collaboration. However, it also 

raises critical concerns about the quality and 

authenticity of the information consumed. 

For instance, the overuse of social media has 

been linked to distractions, reduced 

academic focus, and mental health 

challenges, such as anxiety and stress, which 

may stem from exposure to unreliable or 

misleading content (Fatima et al., 2025; L. 

Liu et al., 2025). Furthermore, the lack of 

digital literacy and critical evaluation skills 

among students exacerbates the risks of 

misinformation and poor information 

practices, as highlighted in studies 

emphasizing the need for improved media 

literacy education (A. Gupta & Gupta, 2021; 

Khan & Pandey, 2026; Lalduhzuali et al., 

20221). These findings underscore the dual-

edged nature of social media: while it serves 

as a powerful tool for information 

dissemination and academic engagement, it 

also necessitates the development of robust 

media and information literacy skills to 

navigate the digital landscape responsibly 

and critically. 

In terms of media literacy awareness, 

the findings reveal a mixed scenario. A large 

proportion of respondents consider 

themselves to be critical consumers of media 

content, indicating a level of confidence in 

their ability to analyse and interpret 

information. However, this self-perception 

may not always align with actual practices. 

For instance, when asked about their 

confidence in identifying the source of a 

news article, many respondents reported 

only moderate confidence. Similarly, while 

some respondents consistently check the 

credibility of information before sharing it, a 

majority admitted to doing so only 

occasionally. This gap between awareness 

and practice highlights a key challenge in 

media literacy, where individuals may 

possess theoretical knowledge but fail to 

apply it consistently in real-life situations. 

The ability to distinguish between fact 

and opinion is another critical component of 

media literacy, and the survey results 

indicate that most respondents believe they 

can make this distinction. Additionally, a 

majority acknowledged that bias plays a 

significant role in shaping media content, 
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demonstrating an understanding of how 

information can be influenced by 

underlying perspectives. Despite this 

awareness, respondents expressed only 

moderate confidence in their ability to 

evaluate the accuracy and reliability of 

information online. This suggests that while 

foundational concepts of media literacy are 

understood, there is still a need for more 

advanced skills and critical thinking abilities 

to navigate complex information 

environments effectively. 

The ability to distinguish between fact 

and opinion is a fundamental aspect of 

media literacy, as it enables individuals to 

critically evaluate the credibility and intent 

of media messages. Research highlights that 

media literacy encompasses skills such as 

critical thinking, fact-checking, and the 

ability to analyze and evaluate media 

content effectively (D. Gupta et al., 2026; 

Khan & Pandey, 2026; Lalthlamuanpuii et 

al., 2021). For instance, studies show that 

students with higher media literacy are 

better equipped to identify misinformation 

and distinguish between factual content and 

biased or fabricated information, a skill 

particularly crucial in the digital age where 

misinformation proliferates (Arman et al., 

2019; Sobaih et al., 2023). However, gaps in 

critical thinking and analytical skills persist 

among students, as evidenced by findings 

that many lack sufficient training in media 

literacy, particularly in analyzing and 

interpreting media messages (Alquaary et 

al., 2026; Lalthlamuanpuii et al., 2021). 

Moreover, the integration of media 

literacy into educational curricula has been 

shown to enhance students' ability to 

critically assess media content. For example, 

targeted media literacy programs have 

improved students' capacity to decode and 

interpret complex media messages, 

fostering a more nuanced understanding of 

fact versus opinion (Boro et al., 2024; Gupta 

et al., 2026). Despite these advancements, 

challenges remain, as some studies report 

that students often overestimate their ability 

to critically evaluate media, underscoring 

the need for structured training to bridge 

these gaps (Alquaary et al., 2026; Oraon et 

al., 2025). 

External influences such as family and 

education also play a role in shaping media 

habits. The survey indicates that family 

attitudes have a moderate impact on how 

individuals consume media, suggesting that 

social and cultural contexts contribute to 

media behaviour. However, one of the most 

significant findings is the lack of formal 

media literacy education among 

respondents. A majority reported that they 

do not receive structured training or 

coursework related to media literacy in their 

academic curriculum. This absence of 

formal education may contribute to the 

inconsistencies observed in critical 

evaluation and verification practices, 

emphasizing the need for institutional 

intervention. 

Research underscores the significant 

role of family attitudes in shaping media 

consumption behaviors, highlighting the 

interplay between social and cultural 

contexts. Family dynamics influence not 

only the patterns of media use but also the 

attitudes and vulnerabilities associated 

with media exposure. For instance, studies 

reveal that family sociocultural contexts, 

such as parental marital status and 

socioeconomic background, significantly 

affect students' media use and related 

behaviours, including body image 

satisfaction and eating habits (Anafo & 

Filson, 2014; Jamil & Alazrak, 2023). 

Additionally, family models and broadcast 



166 S. Lalruatsanga et al.  / Jurnal Kajian Informasi & Perpustakaan Vol. 14, No. 1 (June) 159-172  

Media and information literacy among college student in Aizawl, Mizoram 

scheduling within households have been 

shown to shape children's television 

consumption and their reception of media 

content, further emphasizing the familial 

impact on media behavior (Khan & Pandey, 

2026). These findings suggest that family 

attitudes act as a moderating factor, 

mediating the broader sociocultural 

influences on media engagement. 

Moreover, the correlation between family 

influence and media consumption patterns 

underscores the need for targeted 

interventions that consider familial and 

cultural contexts to foster healthier media 

habits and critical media literacy (Anafo & 

Filson, 2014; Khan & Pandey, 2026). 

Reliance on social media as a primary 

source of news is another notable trend 

identified in the survey. Many respondents 

indicated a high level of dependence on 

these platforms for information, which can 

be problematic given the prevalence of 

misinformation and unverified content 

online. This reliance increases the risk of 

exposure to biased or false information, 

particularly when users do not consistently 

verify sources.  

Etesse and Mateus (2026) said that 

media literacy is influenced by 

sociocultural factors, including family 

education, societal norms, and regional 

contexts. For instance, in Peru, family 

education, particularly maternal education, 

significantly impacts media literacy, 

highlighting the role of cultural and 

familial structures in shaping critical media 

skill. Similarly, cultural norms mediate 

perceptions of media authenticity and 

influence behaviour, as seen in studies on 

deepfakes and misinformation (Aghbari et 

al., 2026) The data on this research indicates 

that a significant portion of the respondents 

exhibits a pronounced dependence on these 

specific mediums for information 

acquisition. 

The challenges associated with media 

literacy, as identified by respondents, 

include difficulty in identifying fake news, 

lack of proper education and awareness, 

information overload, and the presence of 

biased or misleading content. These 

challenges highlight the complexities of 

navigating the modern media landscape 

and underscore the importance of 

developing robust media literacy skills. 

The challenges faced by college 

students in navigating the modern 

information landscape are multifaceted, 

encompassing issues such as the 

proliferation of fake news, inadequate 

education on media literacy, information 

overload, and the prevalence of biased or 

misleading content. The rise of social media 

has significantly amplified the spread of 

misinformation, making it difficult for 

students to evaluate the credibility of online 

information. Studies reveal that while 

students are aware of the importance of 

verifying information, many struggle to 

accurately identify fake news due to limited 

critical evaluation skills and 

overconfidence in their abilities (Leeder, 

2019; Mai et al., 2023; Schroeder, 2021). 

Furthermore, the lack of structured media 

literacy education exacerbates this issue, as 

students often lack the tools to critically 

assess and filter information effectively 

(Ingvaldsen & Oberg, 2016; Lalduhzuali et 

al., 20221; Musgrove et al., 2018). 

Information overload, driven by the 

rapid expansion of digital media, further 

complicates students' ability to process and 

evaluate information. This phenomenon 

not only overwhelms students but also 

diminishes their capacity to engage 

critically with content, highlighting the 
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need for tailored educational interventions 

to mitigate its effects (Chara-DeLosRios et 

al., 2025). Additionally, biased or 

misleading content, often disseminated 

through partisan or emotionally charged 

reporting, poses a significant barrier to 

objective information processing. Research 

underscores the importance of media 

literacy programs in addressing these 

challenges by fostering critical thinking and 

enhancing students' ability to discern 

credible sources (Xiao & Yang, 2024; Zannu 

et al., 2024). 

In response to these challenges, 

respondents suggested several measures to 

improve media literacy, including the 

introduction of dedicated courses, 

workshops, and seminars, as well as the 

integration of media literacy into existing 

educational curricula. They also 

emphasized the importance of access to 

reliable online resources and opportunities 

for discussion and collaborative learning. 

These recommendations reflect recognition 

of the need for both formal and informal 

approaches to enhancing media literacy. 

In conclusion, the survey reveals that 

while individuals demonstrate a basic 

awareness of media literacy concepts, there 

is a significant gap between knowledge and 

practical application. The heavy reliance on 

digital media, particularly social media, 

combined with the lack of formal education 

in media literacy, contributes to this 

discrepancy. Although respondents exhibit 

an understanding of key concepts such as 

bias, credibility, and the distinction 

between fact and opinion, their inconsistent 

application of these principles suggests a 

need for more comprehensive education 

and training. Addressing these gaps is 

essential in empowering individuals to 

critically evaluate information, make 

informed decisions, and contribute to a 

more informed and responsible media 

environment in the digital age. 

 

CONCLUSION 

This study examines the media and 

information literacy of college students in 

Aizawl, Mizoram and reveals a strong shift 

toward digital platforms as primary 

sources of information and engagement. 

Social media platforms, particularly 

Facebook and Instagram, dominate 

students’ daily media use due to their 

accessibility, interactivity, and immediacy. 

Compared to traditional media, digital 

platforms are more frequently used, 

reflecting broader changes in 

communication practices influenced by 

technological advancement. While 

entertainment-oriented content remains the 

most preferred, educational content 

continues to play a relevant, though 

comparatively smaller, role in students’ 

media engagement. Students rely on a 

range of information sources, including 

social media, online news portals, and 

academic websites. However, their level of 

trust in these sources varies significantly. 

Students are not passive consumers but are 

increasingly aware of the challenges 

associated with the digital information 

environment. Importantly, the study 

highlights the development of critical 

engagement practices among students, as 

many actively verify information by cross-

checking it with more credible sources. This 

behaviour reflects an emerging level of 

media and information literacy, aligning 

with the study’s focus on strengthening 

analytical and evaluative competencies. 

However, despite this awareness, the 

persistence of misinformation risks 

suggests the need for more structured and 
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systematic interventions. In alignment with 

the study’s objectives, the findings 

emphasize the importance of promoting 

culturally relevant and context-specific 

media literacy initiatives in Aizawl. The 

next idea of the research is about media and 

information literacy in other universities. 

 

ACKNOWLEDGEMENT 

The scholars namely Prof. 

V.Ratnamala is the awardee of the ICSSR 

Re-search Major Project (File No. 

F.No.02/124/202223/ICSSR/RP/MJ/OBC

) dated 10th March 2023 named 

“Combating cyber violence through 

Critical Digital Literacy among Mizo 

youth”. This paper is largely an outcome of 

the Research Project Sponsored by the 

Indian Council of Social Science Research 

(ICSSR), New Delhi. However, the 

responsibility for the facts stated, opinions 

expressed, and the conclusions drawn are 

entirely that of the authors.  

 

AUTHORS’ CONTRIBUTIONS 

SL: Conceptualization, Methodology, 

Data Curation, Formal Analysis, Writing – 

original draft. VR: Supervision, Validation, 

Writing – review & editing. 

 

CONFLICT OF INTEREST 

The authors declare that there is no 

conflict of interest. 

 

FUNDING 

This research did not receive any 

specific grant or funding from any funding 

agency in the public, commercial, or non 

profit sector. 

 

DATA AVAILABILITY  

The data generated during the 

development of this study is not publicly 

available but may be obtained from the 

corresponding author upon reasonable 

request. 

 

REFERENCES 

Aghbari, A. L., Aman, W., Tarhini, A., & 

Iqbal, W. (2026). Believing the unreal: 

A systematic review in mapping 

human responses to deepfakes 

through empirical evidence. Social 

Sciences & Humanities Open, 13(1), 1–17. 

https://doi.org/10.1016/j.ssaho.2026

.102772 

Alquaary, M. A., Ali, O. A., & Fayez, H. 

(2026). A critical scoping analysis of 

digital media literacy research in 

selected Arab and international journals 

(2016–2025). Frontiers in Research Metrics 

and Analytics, 11(3), 1–18. 

https://doi.org/10.3389/frma.2026.1

746718 

Anafo, P., & Filson, C. (2014). Promoting 

information literacy among 

undergraduate students promoting 

information literacy among 

undergraduate students of Ashesi 

University College. Library Philosophy 

and Practice, 1(1), 1–15. 

https://scholarworks.sjsu.edu/cgi/v

iewcontent.cgi?article=2497&context

=libphilprac 

Andrew, S., Salamonson, Y., & Halcomb, E. 

J. (2008). Integrating mixed methods 

data analysis using NVivo: An 

example examining attrition and 

persistence of nursing students. 

International Journal of Multiple 

Research Approaches, 2(1), 36–43. 

https://doi.org/10.5172/mra.455.2.1.36 

Aghbari, A. L., Aman, W., Tarhini, A., & 

Iqbal, W. (2026). Believing the unreal: 

A systematic review in mapping 

human responses to deepfakes 

https://doi.org/10.5172/mra.455.2.1.36


  S. Lalruatsanga et al. / Jurnal Kajian Informasi & Perpustakaan Vol. 14, No. 1 (June) 159-172 169 

Media and information literacy among college student in Aizawl, Mizoram 

through empirical evidence. Social 

Sciences & Humanities Open, 13(1), 1–17. 

https://doi.org/10.1016/j.ssaho.2026

.102772 

Alquaary, M. A., Ali, O. A., & Fayez, H. 

(2026). A critical scoping analysis of 

digital media literacy research in 

selected Arab and international journals 

(2016–2025). Frontiers in Research Metrics 

and Analytics, 11(3), 1–18. 

https://doi.org/10.3389/frma.2026.1

746718 

Anafo, P., & Filson, C. (2014). Promoting 

information literacy among 

undergraduate students promoting 

information literacy among 

undergraduate students of Ashesi 

University College. Library Philosophy 

and Practice, 1(1), 1–15. 

https://scholarworks.sjsu.edu/cgi/v

iewcontent.cgi?article=2497&context

=libphilprac 

Andrew, S., Salamonson, Y., & Halcomb, E. 

J. (2008). Integrating mixed methods 

data analysis using NVivo: An 

example examining attrition and 

persistence of nursing students. 

International Journal of Multiple 

Research Approaches, 2(1), 36–43. 

https://doi.org/10.5172/mra.455.2.1.36 

Arman, Winarsih, M., & Ibrahim, N. (2019). 

Information literacy instruction 

model development for higher 

education library instruction. 

International Journal of Innovation, 

Creativity and Change, 8(1), 10–21. 

https://www.ijicc.net/images/vol8i

ss1/8103_Arman_2019_E_R.pdf 

Battista, A., Torre, D., & Konopasky, A. 

(2025). Essential concepts for effective 

mixed methods research in the health 

professions: AMEE Guide No. 173. 

Medical Teacher, 47(5), 766–778. 

https://doi.org/10.1080/0142159X.2

024.2401464 

Boro, B., Laltlanzova, R., & 

Chanchinmawia, F. (2024). Examining 

digital literacy skills among gen Z 

students of Mizoram University. 

DESIDOC Journal of Library & 

Information Technology, 44(1), 32–36. 

https://doi.org/10.14429/djlit.44.1.19291 

Castro, F. G., Kellison, J. G., Boyd, S. J., & 

Kopak, A. (2010). A methodology for 

conducting integrative mixed 

methods research and data analyses. 

Journal of Mixed Methods Research, 4(4), 

342–360. 

https://doi.org/10.1177/1558689810

382916 

Chara-DeLosRios, T., Bejarano-Álvarez, P., 

Poma-Cornejo, H., Quispe-Munares, 

M., & Reyes-Contreras, K. (2025). 

Critical thinking in the information 

age: A systematic review on the role 

of MIL and information overload. 

Seminars in Medical Writing and 

Education, 4(1), 1–13. 

https://doi.org/10.56294/mw2025445 

Commission of the  European 

Communities. (2018). A European 

approach to media literacy in the digital 

environment. 

Etesse, M., & Mateus, J.-C. (2026). 

Educational background, ICT 

engagement and media literacy: 

Exploring relationships among 

undergraduate early cohorts of two 

universities in Peru. In Smart 

Innovation, Systems and Technologies 

(pp. 122–131). 

https://doi.org/10.1007/978-3-032-

09911-2_13\ 

Fatima, A., Akhter, Md. S., Kanekar, A., 

Roy, S., Mitra, R., Imade, B., & 

Sharma, M. (2025). A scoping review 

https://doi.org/10.1016/j.ssaho.2026.102772
https://doi.org/10.1016/j.ssaho.2026.102772
https://doi.org/10.3389/frma.2026.1746718
https://doi.org/10.3389/frma.2026.1746718
https://doi.org/10.5172/mra.455.2.1.36
https://www.ijicc.net/images/vol8iss1/8103_Arman_2019_E_R.pdf
https://www.ijicc.net/images/vol8iss1/8103_Arman_2019_E_R.pdf
https://doi.org/10.1080/0142159X.2024.2401464
https://doi.org/10.1080/0142159X.2024.2401464
https://doi.org/10.14429/djlit.44.1.19291
https://doi.org/10.1177/1558689810382916
https://doi.org/10.1177/1558689810382916
https://doi.org/10.56294/mw2025445
https://doi.org/10.1007/978-3-032-09911-2_13/
https://doi.org/10.1007/978-3-032-09911-2_13/


170 S. Lalruatsanga et al.  / Jurnal Kajian Informasi & Perpustakaan Vol. 14, No. 1 (June) 159-172  

Media and information literacy among college student in Aizawl, Mizoram 

of the use and determinants of social 

media among college students. 

Healthcare, 13(17), 2234. 

https://doi.org/10.3390/healthcare1

3172234 

Gupta, A., & Gupta, S. (2021). Information 

literacy among research scholars of 

university of information literacy 

among research scholars of 

University of Jammu in an electronic 

environment: A case study . Library 

Philosophy and Practice , 1(1), 1–17. 

https://scholarworks.sjsu.edu/cgi/v

iewcontent.cgi?article=11679&contex

t=libphilprac 

Gupta, D., Kurbanboeva, A., Shakhlo, N., 

Jaloliddin, Y., Ozodova, G., 

Samandarova, N., & Egamberdiyev, 

F. (2026). Media and technology 

literacy in the age of AI. In AI, Literacy, 

and Human Agency in Education (pp. 

259–288). 

https://doi.org/10.4018/979-8-2600-

2163-7.ch012 

Hobbs, R. (2017). Create to learn: Introduction 

to digital literacy. Wiley-Blackwell. 

https://books.google.co.id/books?id

=k08nDwAAQBAJ&printsec=copyri

ght&hl=id#v=onepage&q&f=false 

Ingvaldsen, S., & Oberg, D. (2016). Media 

and information literacy in higher 

education: Educating the educators. 

Elsevier Inc. 

https://www.sciencedirect.com/boo

k/edited-

volume/9780081006306/media-and-

information-literacy-in-higher-

education 

Jamil, D., & Alazrak, N. (2023). Media and 

information literacy education: 

Exploring the gaps in curriculum 

development at the Egytian 

Universities. World of Media, 5(3), 5–24. 

https://doi.org/10.30547/worldofm

edia.3.2023.1 

Jang, E. E., McDougall, D. E., Pollon, D., 

Herbert, M., & Russell, P. (2008). 

Integrative Mixed Methods Data 

Analytic Strategies in Research on 

School Success in Challenging 

Circumstances. Journal of Mixed 

Methods Research, 2(3), 221–247. 

https://doi.org/10.1177/1558689808

315323 

Kellner, D., & Share, F. (2019). The critical 

media literacy guide: Engaging media 

and transforming education . Brill. 

https://brill.com/display/title/5528

1?language=en&srsltid=AfmBOorTR

nImNNi64NN3xMKm1BHQHtZMlK

47b8FPwUWOzwmwyO0Ddwc- 

Khan, S. A., & Pandey, S. K. (2026). 

Enhancing media literacy in Indian 

Higher Education: A strategic 

approach to incorporate media 

literacy into school curricula. 

International Research Journal of 

Multidisciplinary Scope, 7(1), 479–491. 

https://doi.org/10.47857/irjms.2026.

v07i01.08611 

Khiangte, L., Laldinpuia, J., & Singson, S. 

(2025). The effects of social media on 

food consumption and obesity in the 

indigenous tribal young population 

of Aizawl, India. Precision Nutrition, 

4(4), 1–7. 

https://doi.org/10.1097/PN9.000000

0000000124 

Lalduhzuali, Kumar, A., Buragohain, D., & 

Deka, M. (20221). Assessing and 

fostering media literacy education 

among undergraduate students: The 

competence in information retrieval 

and usability. Journal of Print and 

Media Technology Research, 11(3), 205-

217. 

https://doi.org/10.3390/healthcare13172234
https://doi.org/10.3390/healthcare13172234
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=11679&context=libphilprac
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=11679&context=libphilprac
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=11679&context=libphilprac
https://doi.org/10.4018/979-8-2600-2163-7.ch012
https://doi.org/10.4018/979-8-2600-2163-7.ch012
https://books.google.co.id/books?id=k08nDwAAQBAJ&printsec=copyright&hl=id#v=onepage&q&f=false
https://books.google.co.id/books?id=k08nDwAAQBAJ&printsec=copyright&hl=id#v=onepage&q&f=false
https://books.google.co.id/books?id=k08nDwAAQBAJ&printsec=copyright&hl=id#v=onepage&q&f=false
https://www.sciencedirect.com/book/edited-volume/9780081006306/media-and-information-literacy-in-higher-education
https://www.sciencedirect.com/book/edited-volume/9780081006306/media-and-information-literacy-in-higher-education
https://www.sciencedirect.com/book/edited-volume/9780081006306/media-and-information-literacy-in-higher-education
https://www.sciencedirect.com/book/edited-volume/9780081006306/media-and-information-literacy-in-higher-education
https://www.sciencedirect.com/book/edited-volume/9780081006306/media-and-information-literacy-in-higher-education
https://doi.org/10.30547/worldofmedia.3.2023.1
https://doi.org/10.30547/worldofmedia.3.2023.1
https://doi.org/10.1177/1558689808315323
https://doi.org/10.1177/1558689808315323
https://brill.com/display/title/55281?language=en&srsltid=AfmBOorTRnImNNi64NN3xMKm1BHQHtZMlK47b8FPwUWOzwmwyO0Ddwc-
https://brill.com/display/title/55281?language=en&srsltid=AfmBOorTRnImNNi64NN3xMKm1BHQHtZMlK47b8FPwUWOzwmwyO0Ddwc-
https://brill.com/display/title/55281?language=en&srsltid=AfmBOorTRnImNNi64NN3xMKm1BHQHtZMlK47b8FPwUWOzwmwyO0Ddwc-
https://brill.com/display/title/55281?language=en&srsltid=AfmBOorTRnImNNi64NN3xMKm1BHQHtZMlK47b8FPwUWOzwmwyO0Ddwc-
https://doi.org/10.47857/irjms.2026.v07i01.08611
https://doi.org/10.47857/irjms.2026.v07i01.08611
https://doi.org/10.1097/PN9.0000000000000124
https://doi.org/10.1097/PN9.0000000000000124


  S. Lalruatsanga et al. / Jurnal Kajian Informasi & Perpustakaan Vol. 14, No. 1 (June) 159-172 171 

Media and information literacy among college student in Aizawl, Mizoram 

https://jpmtr.org/jpmtr_11(2022)3_

web_2202.pdf 

Lalnunpuii, E., & Ngurtinkhuma, R. K. 

(2021). Usage of social networking sites 

by the students of Mizoram usage of 

social networking sites by the students 

of Mizoram College of Nursing, 

Aizawl, India: A study . Library 

Philosophy and Practice, 1(1), 1–9. 

https://scholarworks.sjsu.edu/cgi/v

iewcontent.cgi?article=11356&contex

t=libphilprac 

Lalthlamuanpuii, R., Lalngaizuali, & 

Ngurtinkhuma, R. K. (2021). 

Information literacy among students 

of Regional Institute of Paramedical 

and Nursing Science (RIPANS) 

Aizawl, Mizoram. Library Philosophy 

and Practice , 1(1), 11–14. 

https://scholarworks.sjsu.edu/cgi/v

iewcontent.cgi?article=12101&contex

t=libphilprac 

Leeder, C. (2019). How college students 

evaluate and share “fake news” 

stories. Library & Information Science 

Research, 41(3), 1–11. 

https://doi.org/10.1016/j.lisr.2019.100967 

Liu, G. (2025). Characteristics of mobile 

social media usage and dependence 

among college students in a Chinese 

provincial capital city. Frontiers in 

Education, 10(12). 

https://doi.org/10.3389/feduc.2025.

1706241 

Liu, L., Wang, S., Chen, J., Li, H., Gui, J., & 

Zhang, R. (2025). Information literacy 

of higher vocational college students 

in digital age. Journal of Librarianship 

and Information Science, 57(2), 539–550. 

https://doi.org/10.1177/0961000623

1224445 

Livingstone, S. (2019). Audiences in an age 

of datafication: Critical questions for 

media research. Television & New 

Media, 20(2), 170–183. 

https://doi.org/10.1177/1527476418

811118 

Mai, O. L. T., Ngoc, H. L., Huong, T. P., 

Anh, B. H., Thanh, T. N. T., Duc, D. 

N., ( … ) & Thi, P. B. (2023). Factors 

affecting students’ fake news 

identification during COVID-19 in 

Vietnam: Access from sociological 

study and application of PLS-SEM 

model. WSEAS Transactions on 

Business and Economics, 20(1), 1422–

1438. 

https://doi.org/10.37394/23207.2023

.20.126 

Manzoor, A. (2021). Designs of mixed 

method research. In Research 

Anthology on Developing Critical 

Thinking Skills in Students (pp. 252–

277). IGI Global. 

https://doi.org/10.4018/978-1-7998-

3022-1.ch015 

Mihailidis, P. (2018). Civic media literacies: 

re-Imagining engagement for civic 

intentionality. Learning, Media and 

Technology, 43(2), 152–164. 

https://doi.org/10.1080/17439884.20

18.1428623 

Minc, S. D., Chandanabhumma, P. P., 

Sedney, C. L., Haggerty, T. S., 

Davidov, D. M., & Pollini, R. A. 

(2022). Mixed methods research: A 

primer for the vascular surgeon. 

Seminars in Vascular Surgery, 35(4), 

447–455. 

https://doi.org/10.1053/j.semvascsu

rg.2022.09.003 

Musgrove, A. T., Powers, J. R., Rebar, L. C., 

& Musgrove, G. J. (2018). Real or fake? 

Resources for teaching college 

students how to identify fake news. 

College & Undergraduate Libraries, 

https://jpmtr.org/jpmtr_11(2022)3_web_2202.pdf
https://jpmtr.org/jpmtr_11(2022)3_web_2202.pdf
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=11356&context=libphilprac
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=11356&context=libphilprac
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=11356&context=libphilprac
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=12101&context=libphilprac
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=12101&context=libphilprac
https://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=12101&context=libphilprac
https://doi.org/10.1016/j.lisr.2019.100967
https://doi.org/10.3389/feduc.2025.1706241
https://doi.org/10.3389/feduc.2025.1706241
https://doi.org/10.1177/09610006231224445
https://doi.org/10.1177/09610006231224445
https://doi.org/10.1177/1527476418811118
https://doi.org/10.1177/1527476418811118
https://doi.org/10.37394/23207.2023.20.126
https://doi.org/10.37394/23207.2023.20.126
https://doi.org/10.4018/978-1-7998-3022-1.ch015
https://doi.org/10.4018/978-1-7998-3022-1.ch015
https://doi.org/10.1080/17439884.2018.1428623
https://doi.org/10.1080/17439884.2018.1428623
https://doi.org/10.1053/j.semvascsurg.2022.09.003
https://doi.org/10.1053/j.semvascsurg.2022.09.003


172 S. Lalruatsanga et al.  / Jurnal Kajian Informasi & Perpustakaan Vol. 14, No. 1 (June) 159-172  

Media and information literacy among college student in Aizawl, Mizoram 

25(3), 243–260. 

https://doi.org/10.1080/10691316.20

18.1480444 

Nordin, N. (2025). Understanding 

behavioral patterns of social media 

usage among Malaysian 

Undergraduate Students. Asia-Pacific 

Journal of Information Technology and 

Multimedia, 14(1), 107–118. 

https://doi.org/10.17576/apjitm-

2025-1401-07 

Oraon, A. D., Saikia, S., & Verma, M. K. 

(2025). Exploring emerging trends 

and performance metrics in internet 

gaming disorder (IGD): A systematic 

review based on computational 

mapping. Global Knowledge, Memory 

and Communication, 1(1), 1–10. 

https://doi.org/10.1108/GKMC-06-

2024-0377 

Özel, M. (2025). Digital Literacy as a catalyst 

for critical thinking: From media to 

artificial intelligence. Springer 

Science+Business Media. 

https://link.springer.com/book/10.

1007/978-3-031-96720-7 

Ramaiah, C. K., & Rao, M. S. (2021). Media 

and Information Literacy. DESIDOC: 

Journal of Library & Information 

Technology, 41(4), 316–336. 

https://doi.org/10.14429/djlit.41.4.1

7358 

Sánchez, S. L. C., Rojo, A. F., Martínez, A. 

R., & Samaniego, C. M. (2021). Media 

and information literacy: A 

measurement instrument for 

adolescents. Educational Review, 73(4), 

487–502. 

https://doi.org/10.1080/00131911.20

19.1646708 

Schroeder, S. B. (2021). Incoming 

undergraduate students struggle to 

accurately evaluate legitimacy of 

online news. Evidence Based Library 

and Information Practice, 16(1), 95–97. 

https://doi.org/10.18438/eblip2985 

Sobaih, A. E. E., Baquee, A., Palla, I. A., & 

Munshi, S. A. (2023). Perceived use 

behavior of social networking sites 

among the healthcare students in 

India. SAGE Open Nursing, 9(1), 1–11. 

https://doi.org/10.1177/2377960823

1201040 

UNESCO. (2021). Media and information 

literacy: Policy and strategy guidelines.  

UNESCO Publishing. 

https://www.unesco.org/en/media

-information-literacy/policy-strategy 

Xiao, X., & Yang, W. (2024). There’s more to 

news media skepticism: A path 

analysis examining news media 

literacy, news media skepticism and 

misinformation behaviors. Online 

Information Review, 48(3), 441–456. 

https://doi.org/10.1108/OIR-04-

2023-0172 

Zannu, P. N., Talabi, F. O., Sanusi, B. O., 

Adesina, O. A., Aderibigbe, A. A., 

Adelabu, O. T., Oyinloye, O., & Bello, 

S. A. (2024). Influence of media 

literacy on the dissemination of fake 

news among Instagram and Twitter 

users. International Research Journal of 

Multidisciplinary Scope, 5(2), 246–255. 

https://doi.org/10.47857/irjms.2024.

v05i02.0424 

Zúñiga, D. G. S., & Sánchez, M. C. (2025). 

Economía de la atención: Un estudio 

sobre los patrones de consumo de 

contenido digital en población 

universitaria. Edutec, Revista 

Electrónica de Tecnología Educativa, 

1(93), 251–269. 

https://doi.org/10.21556/edutec.202

5.93.3921 

 

https://doi.org/10.1080/10691316.2018.1480444
https://doi.org/10.1080/10691316.2018.1480444
https://doi.org/10.17576/apjitm-2025-1401-07
https://doi.org/10.17576/apjitm-2025-1401-07
https://doi.org/10.1108/GKMC-06-2024-0377
https://doi.org/10.1108/GKMC-06-2024-0377
https://link.springer.com/book/10.1007/978-3-031-96720-7
https://link.springer.com/book/10.1007/978-3-031-96720-7
https://doi.org/10.14429/djlit.41.4.17358
https://doi.org/10.14429/djlit.41.4.17358
https://doi.org/10.1080/00131911.2019.1646708
https://doi.org/10.1080/00131911.2019.1646708
https://doi.org/10.18438/eblip2985
https://doi.org/10.1177/23779608231201040
https://doi.org/10.1177/23779608231201040
https://www.unesco.org/en/media-information-literacy/policy-strategy
https://www.unesco.org/en/media-information-literacy/policy-strategy
https://doi.org/10.1108/OIR-04-2023-0172
https://doi.org/10.1108/OIR-04-2023-0172
https://doi.org/10.47857/irjms.2024.v05i02.0424
https://doi.org/10.47857/irjms.2024.v05i02.0424

