
INTRODUCTION

South Korea conducts cultural diplomacy 
through the Korean Wave, digital diplomacy 
through social media, and economic diplomacy 
through FTAs and global industry support. The 
country is also active in multilateral forums, secu-

rity diplomacy related to North Korea, and devel-
opment assistance through KOICA (Siswoyo, 
2015). Although South Korea's digital infrastruc-
ture is developing rapidly, its digital diplomacy re-
mains limited due to a conservative bureaucratic 
culture and a greater focus on domestic audiences 
(Robertson, 2018). South Korea utilizes the Korean 
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Wave as a soft power strategy to strengthen its na-
tional image, but tends to be one-sided and focused 
on branding rather than dialogue. Although many 
institutions are involved, its policies are fragmented 
and reflect the tension between national interests 
and the idealism of cultural exchange (Ang et al., 
2015). In addition, South Korea also utilizes 
celebrities who act as non-state actors to strengthen 
diplomacy through cultural influence and global 
visibility. Celebrities are used as diplomatic tools 
because they have mass appeal, emotional influ-
ence, and global visibility that can help countries 
shape strategic narratives and strengthen their 
diplomatic campaigns, especially through digital 
media. Celebrities act as non-state actors who help 
promote the country's image and national values in 
a global context (Rosamond & Wright, 2023). This 
study applies framing theory developed by Robert 
Entman to analyze how global media framed the 
performance of Jungkook at the 2022 FIFA World 
Cup.

BTS is a non-governmental actor from South 
Korea that plays an important role in public diplo-
macy through music, social campaigns, and global 
engagement. They promote Korean culture widely, 
participate in international forums such as the 
United Nations, and support UNICEF campaigns 
such as Love Myself. Although not part of the gov-
ernment, BTS effectively shapes South Korea's 
positive image in the eyes of the world and has be-
come a key symbol of the country's soft power (Ja-
yaratne, 2023). Despite their busy music schedule, 
BTS members also partnered with UNICEF to pro-
mote the Love Myself anti-violence campaign and 
spoke at the 73rd and 75th UN General Assem-
blies. South Korean President Moon Jae-in ap-
pointed BTS as “Special Envoys of the President 
for Future Generations and Culture.” This appoint-
ment is part of public diplomacy aimed at expand-
ing the horizons of diplomacy by harnessing diplo-
matic capabilities (Ranasinghe, 2023). This is 
demonstrated by BTS's achievements: they have 
won the Billboard Music Award in the United 
States for the Top Social Artist category five times 
in a row, and BTS has been nominated twice for a 
Grammy Award (Putri & Zulfiningrum, 2022).

In 2022, Qatar was selected to host the FIFA 
World Cup. The World Cup is one of the most 
watched sporting events in the world, surpassing 
even the Olympics, with an estimated 715.1 million 
viewers worldwide. The opening ceremony of the 
2022 World Cup will feature a number of big stars 
(Syam & Fuadi, 2023). In the same year, BTS at-
tracted attention with its plans to participate in the 
2022 FIFA World Cup in Qatar. Specifically, BTS 

member Jeon Jungkook was invited to sing the 
song “Dreamers” at the opening ceremony of the 
FIFA World Cup on November 20, 2022. The mu-
sic video for “Dreamers” by Jungkook BTS and 
Fahad Al Kubaisi for the 2022 World Cup symbol-
ically represents environmental issues (Juwita et 
al., 2023). 

This study uses the approaches of framing and 
public diplomacy. Framing is understood as the 
process of selecting and emphasizing certain ele-
ments in the news in order to shape the audience's 
understanding of an issue (Oelrich & Siebold, 
2024). Framing is a multi-paradigm research pro-
gram that encompasses various approaches, theo-
ries, and analytical techniques to study the effects 
of media from various perspectives. They argue 
that when framing an issue, emphasizing certain as-
pects can influence people's perceptions by making 
the highlighted elements appear more important 
(Oo et al., 2024). According to Robert Entman 
(1993), framing theory encompasses four main ele-
ments, namely problem definition, causal interpre-
tation, moral evaluation, and suggested solutions 
(Entman, 1993; Harkins & Lugo-Ocando, 2025). 
Framing organizes participants' experiences of real-
ity within the context of social life. A frame orga-
nizes participants' experiences of reality within the 
context of social life. For an organization, demon-
strating indifference to a policy issue is a form of 
framing that contributes to creating compliance 
with organizational strategies and bonds with stake-
holders (Viret & Ohl, 2024). Framing theory refers 
to the process of presenting information by high-
lighting certain aspects of reality, such as benefits or 
disadvantages, to shape how individuals under-
stand, evaluate, and respond to an issue or policy 
(Horn, 2024). 

Framing is a technique that draws attention to 
important information in communication by in-
creasing its appeal. This can be achieved through 
placement, repetition, or association with culturally 
familiar symbols. However, framing is not limited 
to meaning, as it also encompasses engagement. 
Framing has normative expectations about how 
deeply and thoroughly individuals need to engage 
with framed activities (Sahide et al., 2023). Fram-
ing is the process of selecting, emphasizing, and or-
ganizing certain aspects of reality in communica-
tion to shape how people understand and interpret 
an issue. It involves highlighting particular ele-
ments such as problems, causes, moral values, or 
solutions to make them more noticeable and mean-
ingful to the audience. Through framing, media 
construct narratives that emphasize some perspec-
tives while minimizing others, influencing how 
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events, policies, or actors are perceived. Framing is 
not only about what information is presented but 
also how it is delivered, through language, tone, 
and emphasis, to guide public attention and inter-
pretation. Therefore, framing serves as both a com-
municative and cognitive tool that directs the audi-
ence’s perception, evaluation, and emotional en-
gagement with an issue (Jin, 2024; Makananise, 
2025; Omoera, 2023).

Meanwhile, cultural diplomacy is a form of 
public diplomacy that aims to influence foreign 
parties and enhance a country's soft power by utiliz-
ing its culture (Solmoe, 2024). Cultural diplomacy 
is used as a soft power tool to support national inter-
ests through the utilization of cultural resources 
(Yang, 2019). However, in a broader sense, cultural 
diplomacy is also understood as an independent 
policy that promotes art, economy, social cohesion, 
and cross-border participation in order to improve 
the quality of life together (Isar & Triandafyllidou, 
2021). Currently, cultural diplomacy as a discourse 
and practice has become very important in the 
study of cultural policy and international relations. 
In fact, the term “cultural diplomacy” has been 
widely used to the point that it has become a key-
word frequently used by the arts and culture sector 
and foreign policy institutions (Ang et al., 2015). 
John Lenczowski emphasizes that cultural diplo-
macy aims to change the way people think through 
cultural elements such as art, education, language, 
literature, and religion, in order to positively sup-
port the pursuit of national interests (Lenczowski, 
2011). In general, cultural diplomacy refers to the 
exchange of ideas, arts, and information between 
nations to build mutual understanding and recipro-
cal relationships (Rosyiidiani et al., 2026). The con-
cept of soft power refers to the ability of a country 
to influence international actors through attraction 
rather than coercion or payment. In the context of 
South Korea, the global spread of the Korean Wave 
(Hallyu), including K-pop and global celebrities, 
has become an important instrument of cultural 
diplomacy and international image-building.

The study “Cultural Diplomacy Beyond the Na-
tional Interest” explores the concept of cultural 
diplomacy in a broader context than national inter-
ests alone. Its aim is to expand the understanding of 
cultural diplomacy as a tool for more inclusive and 
long-term intercultural dialogue, rather than merely 
as an instrument of national promotion. This article 
offers a classification of various approaches to cul-
tural diplomacy and emphasizes the importance of 
building relationships based on reciprocity and 
trust. While theoretical and comprehensive, its lim-
itation lies in the scarcity of empirical case studies 

that could illustrate the practical implementation of 
the proposed concept, leaving its application in the 
digital age still largely conceptual (Ang et al., 
2015). The journal article “Jungkook BTS in the 
FIFA World Cup 2022 Opening Ceremony: Be-
tween National Branding and Cultural Diplomacy” 
highlights Jungkook BTS's role as a symbol of 
South Korea's cultural diplomacy in the opening 
ceremony of the Qatar World Cup. Using critical 
discourse analysis, this study examines how Ko-
rean and international media frame his perfor-
mance as a form of soft power and nation branding. 
Key findings indicate that Jungkook's presence re-
inforces South Korea's positive image in the eyes of 
the world. However, the study's limitations include 
a narrow media focus (primarily Korean and West-
ern media) and a lack of exploration into broader 
responses from recipient nations (Kim et al., 2022). 
Meanwhile, the article titled "Ujaran Kebencian 
terhadap Artis K-Pop dalam Opening Ceremony 
FIFA World Cup 2022" aims to identify forms of 
hate speech against Jungkook BTS on social me-
dia, particularly from Indonesian netizens. Using a 
qualitative descriptive approach and analysis of 
comments on Instagram and Twitter, this study 
found hate speech based on stereotypes of mas-
culinity and cultural xenophobia. The limitations of 
this study lie in its restricted geographical scope 
and the lack of broader public opinion representa-
tion beyond social media (Annisa, 2023).

Since the popularity of the Korean Wave on the 
international stage, numerous researchers around 
the world have produced scientific articles analyz-
ing this phenomenon from various perspectives. At 
least 57 articles indexed by Scopus are openly ac-
cessible (open access) and can be processed using 
VosViewer. The analysis results indicate that the 
most frequently used keywords are “Korean 
Wave,” “popular culture,” “social media,” “public 
diplomacy,” “celebrity,” “tourism,” and “globaliza-
tion.” The absence of keywords such as 
“Jungkook,” “FIFA World Cup,” or “Qatar” indi-
cates that the involvement of Korean celebrities in 
non-cultural international events like sports re-
mains understudied. The absence of keywords like 
“Jungkook” or “FIFA World Cup” indicates a lack 
of studies examining the involvement of Korean 
celebrities in international sports events as part of 
cultural diplomacy. Although numerous studies 
have explored the Korean Wave and K-pop as tools 
of cultural diplomacy, few have examined the inter-
section between popular culture and international 
sporting events. Previous research has primarily fo-
cused on government-led diplomacy or fan com-
munities, while the role of individual K-pop idols, 
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particularly in global events like the FIFA World 
Cup, remains underexplored. Therefore, this study 
fills the gap by analyzing how Jungkook’s partici-
pation in the World Cup was framed by global me-
dia as part of South Korea’s public diplomacy nar-
rative.

Unlike previous studies that primarily focus on 
K-pop diplomacy or fan communities, this study 
examines how global media across multiple re-
gions frame the participation of a K-pop idol in a 
major international sporting event. By combining 
cross-regional media analysis with framing theory, 
this research highlights how cultural diplomacy 
narratives emerge in global news discourse.

METHOD

This study employs a descriptive qualitative ap-
proach using content analysis techniques based on 
thematic coding with the assistance of NVIVO 15 
software (Silva et al., 2025). This approach was 
chosen to explore how media framed the appear-
ance of Jungkook BTS within the context of South 
Korea’s cultural diplomacy. Content analysis was 
used to examine the latent and manifest meaning in 
the texts, particularly focusing on how narratives 
are constructed around Jungkook as a representa-
tive of Korean culture. Data were collected from 
national and international online media articles 
published in the context of Jungkook’s perfor-
mance at the FIFA World Cup. The unit of analysis 
consisted of sentences or paragraphs that contained 
specific framing elements within the news cover-
age. To ensure consistency and depth, framing pat-
terns and sentiments in each article were analyzed 
using predefined keywords such as “positive,” 
“negative,” “cultural diplomacy,” and “nation 
branding.” These categories served as a reference 
point to guide the thematic coding and to identify 
trends in media representation. NVIVO 15 soft-
ware was utilized to systematically process, code, 
and visualize the data.

The data in this study comprised a total of 52 
news articles sourced from five distinct media re-
gions, selected to represent different geopolitical 
and cultural perspectives. The distribution of arti-
cles was as follows: ASEAN media (12 articles), 
Middle Eastern media (9 articles), South Asian me-
dia (8 articles), South Korean media (14 articles), 
and Western media (9 articles). These five regions 
were selected to represent diverse geopolitical and 
cultural perspectives on the Korean Wave, allowing 
comparison between regions with varying levels of 
exposure to South Korean popular culture. Articles 
were selected based on their relevance to the topic, 

particularly those mentioning Jungkook in relation 
to the Korean Wave, K-pop, national identity, or in-
ternational events such as the World Cup. The in-
clusion criteria also considered the prominence of 
Jungkook’s portrayal in the article and the presence 
of interpretative framing cues.

Using NVIVO, each article was coded based on 
emerging themes and sentiment indicators, allow-
ing researchers to track how different regions 
framed Jungkook’s appearance and to what extent 
they contributed to South Korea’s nation branding 
and cultural diplomacy efforts. The coding process 
involved categorizing content by sentiment (posi-
tive or negative) and by thematic framing (nation 
branding or cultural diplomacy). The final results 
from NVIVO were then interpreted to understand 
the strategic function of media in constructing the 
image of non-state actors like Jungkook and their 
role in promoting the cultural values and global 
identity of South Korea. This methodological 
framework enables a nuanced understanding of 
media dynamics in international cultural represen-
tation.

The coding process was conducted by a single 
researcher, which may introduce subjective inter-
pretation. However, the use of predefined coding 
categories and NVivo-assisted analysis helped 
maintain consistency in the coding process.

RESULTS AND DISCUSSION

The results of the data analysis reveal a clear 
trend of positive framing and sentiment toward 
Jungkook in South Korean media coverage of his 
performance at the 2022 FIFA World Cup. Approx-
imately 43% of the news articles expressed positive 
sentiment, highlighting Jungkook’s global influ-
ence, musical performance, and cultural signifi-
cance. Around 29% of the news framing reflected 
elements of cultural diplomacy, understood in this 
study as the use of cultural figures and cultural 
products to promote national culture and strengthen 
a country's international image. In this context, 
Jungkook was frequently portrayed as a global cul-
tural representative who contributes to the interna-
tional promotion of Korean culture through popu-
lar music. Furthermore, 28% of the news content 
emphasized nation branding, linking Jungkook’s 
performance to South Korea’s national image and 
cultural prestige. Conversely, no significant nega-
tive sentiment was identified in South Korean me-
dia coverage. South Korean media such as The Ko-
rea Times described Jungkook’s performance as “a 
proud moment for Korean culture on the global 
stage,” emphasizing his role in promoting K-cul-
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ture internationally. Figure 1., illustrates the domi-
nant keywords appearing in South Korean media 
coverage, highlighting narratives related to cultural 
diplomacy, K-culture, and national pride in 
Jungkook’s performance.

Several ASEAN outlets framed Jungkook’s ap-
pearance as a moment of Asian pride. For instance, 
Indonesian media highlighted that his performance 
demonstrated how Asian artists could gain global 
recognition through popular culture. In ASEAN 
media, around 47% of the articles also expressed 
positive sentiment, celebrating Jungkook’s perfor-
mance and the pride of Asia in his global stage 
presence. The “nation branding” frame appeared in 
30% of content, followed by “cultural diplomacy” 
in 23%. However, approximately 5% of the articles 
reflected negative sentiment, including concerns 
over Korea’s cultural dominance and the commer-
cialization of K-pop. Figure 2., presents the domi-
nant keywords in ASEAN media coverage, reflect-
ing narratives that frame Jungkook’s performance 
as a moment of Asian pride and recognition of the 
global influence of K-pop.

Media coverage in the Middle East also framed 
the performance of Jungkook at the 2022 FIFA 
World Cup positively, emphasizing his collabora-
tion with Qatari singer Fahad Al Kubaisi as a sym-
bol of intercultural exchange and global cultural en-
gagement. Coverage in the Middle East media re-
flected similar patterns. Positive sentiment was 
present in 49% of content, with an emphasis on the 
emotional impact and high-quality performance. 
Cultural diplomacy appeared in 34%, presenting 
Jungkook as a bridge between cultures through mu-
sic, and nation branding in 17%. No negative fram-
ing was identified. Figure 3., shows the dominant 
keywords in Middle Eastern media coverage, em-
phasizing themes of cultural exchange and 
Jungkook’s collaboration with Qatari singer Fahad 
Al Kubaisi.

Media coverage in South Asia generally framed 
the performance of Jungkook at the 2022 FIFA 
World Cup positively, highlighting the growing 
global influence of K-pop and South Korea’s cul-
tural diplomacy. In South Asian media, around 
48% of the articles were positive, especially regard-
ing Jungkook’s chart success and influence. Nation 
branding was used in 33% of the articles, with 19% 
using a cultural diplomacy frame. Like other re-
gions, negative sentiment was largely absent. Fig-
ure 4., illustrates the dominant keywords in South 
Asian media coverage, highlighting discussions 
about the global popularity of K-pop and South 
Korea’s cultural diplomacy.

Figure 1. Word Cloud from South Korea 
Media

Source: News from South Korea Media processed 
using the Nvivo application

Figure 2. Word Cloud from ASEAN Media
Source: News from ASEAN Media processed 

using the Nvivo application

Figure 3. Word Cloud from Middle East 
Media

Source: News from Middle East Media processed 
using the Nvivo application
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Western media such as BBC and The Guardian
acknowledged Jungkook’s performance as “electri-
fying,” although some coverage also questioned 
the political implications of cultural diplomacy. 
Meanwhile, Western media showed slightly more 
variation. 47% of content conveyed positive senti-
ment, describing Jungkook’s performance as “elec-
trifying.” Cultural diplomacy was found in 35% of 
articles, and nation branding in 18%. However, 7% 
of the content expressed negative sentiment, in-
cluding criticism of K-pop’s use in political agen-
das and doubts about the sincerity of cultural mes-
saging. Figure 5., displays the dominant keywords 
in Western media coverage, revealing narratives 
that acknowledge Jungkook’s performance while 
also reflecting critical perspectives on cultural 
diplomacy.

A crosstab analysis further highlights that posi-
tive framing dominated all media regions, particu-
larly through the themes of cultural diplomacy and 
nation branding. This widespread positive portrayal 
indicates a global acknowledgment of Jungkook as 
a cultural icon. Nonetheless, minor negative senti-

ments in ASEAN and Western regions reflect criti-
cal perspectives influenced by geopolitical and cul-
tural dynamics. Figure 6., presents the NVivo 
crosstab analysis comparing framing patterns 
across media regions, demonstrating the domi-
nance of positive framing related to cultural diplo-
macy and nation branding.

These findings support previous studies high-
lighting the role of K-pop celebrities as instruments 
of cultural diplomacy, while also extending the dis-
cussion by demonstrating how regional media con-
texts shape different interpretations of the same 
global cultural event. Jungkook BTS’s perfor-
mance at the FIFA World Cup Qatar 2022 serves as 
a compelling example of how a cultural event can 
simultaneously function as both entertainment and 
diplomacy. His appearance on one of the world’s 
most watched stages was not only a musical perfor-
mance but also a strategic representation of South 
Korea’s cultural presence on the global stage. 
Through the lens of Entman’s framing theory 
(1993), this study explores how media outlets 
across different regions, ranging from South Korea 

Figure 6. Qrosstab Query NVIVO
Source: News from South Korea, Asean, Middle East, South Asian, Western Media processed using the 

Nvivo application

Figure 4. Word Cloud from South Asian 
Media

Source: News from South Asian Media processed 
using the Nvivo application

Figure 5. Word Cloud from Western Media
Source: News from Western processed using the 

Nvivo application
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and ASEAN to the Middle East, South Asia, and 
the West, constructed narratives that extend far be-
yond the performance itself (Entman, 1993). Ent-
man’s four framing elements such as problem 
definition, causal interpretation, moral evaluation, 
and treatment recommendation, reveal that media 
did more than just report an event; they actively 
shaped how audiences understood its significance 
within the broader framework of global cultural 
politics (Harkins & Lugo-Ocando, 2025).

The framing process defined the “problem” as 
the rise of non-Western cultural power, identifying 
Jungkook as a symbol of Asia’s growing visibility 
and legitimacy in the international entertainment 
industry (Horn, 2024). Causally, his performance 
was interpreted as the result of South Korea’s delib-
erate cultural policies and the institutionalization of 
Hallyu as a soft power strategy. Media narratives 
often linked Jungkook’s global recognition to the 
success of Korea’s creative industries, showing 
how cultural diplomacy can effectively enhance a 
nation’s image. In moral terms, Jungkook was 
framed as an ambassador of humility, discipline, 
and global unity, qualities that resonate with Ko-
rea’s desired international persona.

Finally, the “treatment recommendation” em-
bedded in these frames emphasized the need to pro-
mote cultural exchange and creative diplomacy as 
tools for fostering international cooperation. Thus, 
the framing of Jungkook’s performance not only 
celebrated a musical achievement but also symbol-
ized South Korea’s success in transforming enter-
tainment into a powerful diplomatic instrument, 
shaping global perceptions and advancing its soft 
power narrative (Shafie, 2025).

Problem Definition

The media’s problem definition surrounding 
Jungkook’s performance at the FIFA World Cup 
Qatar 2022 emphasized the event as a symbol of 
Asia’s cultural rise in the global entertainment 
sphere. Rather than focusing solely on the artistic 
aspect of his performance, media coverage, particu-
larly from South Korea and ASEAN, defined the 
event as a manifestation of how non-Western cul-
ture had attained global visibility and legitimacy. 
This framing positioned Jungkook as a representa-
tive of a new global order in cultural production, 
where Asian talent could command international 
recognition on par with Western performers (Ayu et 
al., 2024).

South Korean media specifically framed 
Jungkook’s appearance as a moment of national 
pride and proof of South Korea’s successful cul-

tural policy. The data processed through NVivo re-
vealed that approximately 29% of South Korean 
news content employed a “cultural diplomacy” 
frame, while 28% used “nation branding.” These 
findings suggest that local outlets defined the issue 
not as a single celebrity event but as part of South 
Korea’s national project to assert its global cultural 
influence. The repeated emphasis on terms like “K-
culture,” “soft power,” and “global image” in the 
South Korean word cloud demonstrates this prob-
lem framing clearly.

Similarly, in ASEAN and Middle Eastern me-
dia, Jungkook’s appearance was defined as a mo-
ment of shared Asian identity and collective pride. 
Around 47% of ASEAN articles expressed posi-
tive sentiment, identifying Jungkook’s perfor-
mance as a victory for Asian representation in 
global sports culture. Middle Eastern outlets, with 
49% positive sentiment, framed it as a unifying 
global event that transcended nationality. The com-
mon thread among these frames is the recognition 
that the performance symbolized something much 
larger than entertainment, it was a geopolitical and 
cultural statement about Korea’s growing role in 
the global symbolic economy (Entman, 1993; Oel-
rich & Siebold, 2024; Sahide et al., 2023).

Causal Interpretation

The causal interpretation in Entman’s frame-
work involves explaining why an issue has oc-
curred and identifying the forces behind it. In 
Jungkook’s case, global media attributed his perfor-
mance to South Korea’s sustained efforts in devel-
oping its cultural industries as tools of diplomacy. 
South Korean outlets linked Jungkook’s global 
reach to the government’s investment in Hallyu 
promotion, the synergy between entertainment 
companies and the Ministry of Culture, and the 
country’s strategic use of soft power. In this sense, 
Jungkook was not framed merely as an artist but as 
the direct outcome of a deliberate national agenda 
(Bettine & Ozdemir, 2024).

ASEAN and South Asian media echoed this in-
terpretation but localized it within the regional aspi-
ration to follow Korea’s cultural diplomacy model. 
Around 33% of South Asian media applied a nation 
branding frame, connecting Jungkook’s success 
with Korea’s strategic storytelling and international 
cooperation. The positive sentiment (48%) across 
South Asia also underscored admiration toward 
Korea’s systematic approach to exporting culture. 
By identifying the causes in Korea’s institutional 
framework, these media narratives implicitly posi-
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tioned Korea as a role model for cultural innovation 
and regional influence (Azizah & Dwiyanti, 2021).

In contrast, a small portion of Western media 
(about 7%) employed a critical causal frame, at-
tributing Jungkook’s success to the commercializa-
tion of K-pop and the political use of culture. These 
narratives questioned whether Korea’s cultural 
diplomacy was purely organic or state-orches-
trated. However, even within this criticism, the 
framing remained largely respectful, acknowledg-
ing Jungkook’s talent and professionalism. This 
balance shows how global media, while recogniz-
ing Korea’s intentional efforts, still debated the 
boundaries between genuine artistry and strategic 
diplomacy, reaffirming Entman’s notion that fram-
ing always embeds ideological interpretation (Oo 
et al., 2024).

Moral Evaluation

Moral evaluation frames provide value judg-
ments about the actors or events being reported 
(Oelrich & Siebold, 2024). Across nearly all re-
gions, Jungkook was morally framed as an embod-
iment of hard work, humility, and unity. In South 
Korean media (43% positive sentiment), these 
moral attributes were emphasized as representative 
of the nation’s values—discipline, dedication, and 
global-mindedness. This moral framing trans-
formed Jungkook’s individual success into a collec-
tive reflection of the Korean spirit, thereby linking 
moral virtue with national image (Jin, 2024).

ASEAN and Middle Eastern outlets strength-
ened this moral discourse by portraying Jungkook 
as a symbol of intercultural harmony. In the Middle 
East, 34% of content adopted a cultural diplomacy
frame, highlighting how Jungkook bridged linguis-
tic, cultural, and religious divides through music. 
ASEAN media similarly described him as the 
“pride of Asia,” a moral recognition that extends 
beyond national boundaries. This transnational 
moral framing underscores how positive values, 
such as inclusivity and creativity, are instrumental-
ized in public diplomacy narratives (Entman, 1993; 
Sahide et al., 2023).

In Western coverage, although 47% of articles 
expressed positive sentiment, a small but signifi-
cant 7% questioned the moral sincerity behind Ko-
rea’s cultural messaging. These critiques argued 
that the blending of entertainment and diplomacy 
risked commodifying culture for political gain. Yet 
even this moral ambivalence served to reinforce 
Jungkook’s centrality in discussions of ethics and 
representation in global culture. Rather than dam-
aging his image, it broadened the conversation 

about authenticity and cultural legitimacy, proving 
the moral complexity of global framing processes 
(Bettine & Ozdemir, 2024; Makananise, 2025; 
Omoera, 2023).

Treatment Recommendation

Treatment recommendation refers to the solu-
tions or courses of action implied by the media’s 
framing. In Jungkook’s case, the dominant recom-
mendation across most regions was the promotion 
of culture as a means of fostering diplomacy and 
global understanding. South Korean and ASEAN 
media suggested that the success of Jungkook’s 
performance validated cultural diplomacy as an 
effective instrument of soft power. These outlets 
implicitly encouraged continued state support for 
cultural industries, interpreting Jungkook’s 
achievement as evidence of policy success 
(Kunkunrat, 2024).

Middle Eastern and South Asian media ex-
panded this recommendation into a global frame-
work. 49% of Middle Eastern coverage and 48% of 
South Asian articles proposed, either explicitly or 
implicitly, that music and cultural exchange can 
transcend political divisions. Jungkook’s perfor-
mance was described as an example of cultural 
bridge-building, which could inspire other nations 
to adopt similar strategies in their international 
communication efforts. This reinforces Entman’s 
idea that framing can shape not only perceptions 
but also policy directions and social behaviors 
(KBS World, 2022).

Finally, Western media, despite containing mi-
nor critical tones, still echoed the recommendation 
that cultural diplomacy can be a legitimate form of 
global engagement when executed transparently. 
The framing of Jungkook as an “electrifying” per-
former contributed to the perception that art and 
diplomacy are compatible in advancing interna-
tional dialogue. The overall cross-regional framing, 
dominated by positive sentiment and reinforced 
through NVivo crosstab analysis, indicates that 
Jungkook’s performance was globally constructed 
as a model for how cultural products can serve as 
diplomatic instruments, thereby affirming the 
power of media framing in shaping soft power nar-
ratives (Safaat et al., 2022; Samosir & Wee, 2023).

Research Significance

This study contributes to the fields of communi-
cation and international relations by examining 
how media framing shapes public understanding of 
cultural diplomacy, which refers to the strategic use 
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of cultural resources and popular culture to pro-
mote national values and international image. By 
applying framing analysis (Entman, 1993; Sahide 
et al., 2023).  By applying framing analysis (Ent-
man, 1993), this research demonstrates how inter-
national media narratives surrounding the perfor-
mance of Jungkook at the 2022 FIFA World Cup 
contribute to the construction of South Korea’s cul-
tural diplomacy and global image. The findings 
highlight that media play a crucial role in construct-
ing meanings around global cultural icons, trans-
forming artistic performances into diplomatic nar-
ratives that influence international perception of a 
nation’s image and values.

The second contribution lies in the integration 
of qualitative framing analysis with quantitative 
NVivo data, which provides an empirical founda-
tion for understanding sentiment distribution and 
frame patterns across different media regions. This 
methodological combination offers a model for fu-
ture studies seeking to analyze media framing in a 
comparative, cross-cultural context. The inclusion 
of regional perspectives such as South Korean, 
ASEAN, Middle Eastern, South Asian, and West-
ern media, extends the academic discourse on cul-
tural diplomacy by emphasizing how framing 
varies according to geopolitical and cultural prox-
imity (Farooqui & Kaushik, 2022; Sahide et al., 
2023; Silva et al., 2025).

Finally, this research provides practical implica-
tions for policymakers, cultural strategists, and me-
dia practitioners. By uncovering the dominance of 
positive framing and sentiment toward Jungkook’s 
performance, the study underscores the effective-
ness of popular culture as a diplomatic tool. It en-
courages governments and cultural industries to 
view global entertainment platforms as opportuni-
ties for nation branding and intercultural communi-
cation. Moreover, the study contributes to a deeper 
understanding of how cultural narratives can foster 
mutual respect and dialogue among diverse soci-
eties, reinforcing the role of media as a bridge in 
global diplomacy (Juwita et al., 2023; Safaat et al., 
2022; Sun-hwa, 2022).

CONCLUSION

This study demonstrates that international me-
dia largely framed the performance of Jungkook at 
the 2022 FIFA World Cup as a positive representa-
tion of South Korea’s cultural diplomacy and na-
tion branding. Across different media regions in-
cluding South Korea, ASEAN, the Middle East, 
South Asia, and Western countries, positive fram-
ing dominated the coverage, portraying Jungkook 

as a global cultural ambassador and a symbol of 
South Korea’s soft power. Media narratives fre-
quently emphasized the fusion of entertainment 
and diplomacy, positioning his performance as a 
vehicle for promoting Korean culture and enhanc-
ing the country’s international image. Although a 
small proportion of ASEAN and Western coverage 
expressed concerns regarding cultural dominance 
and the commercialization of K-pop, these perspec-
tives remained limited and did not significantly 
challenge the overall positive framing.

The findings highlight the growing role of non-
state actors in shaping a nation’s global image 
through mediated cultural representation. 
Jungkook’s appearance on a highly visible global 
stage illustrates how popular culture can function as 
an instrument of cultural diplomacy, extending 
diplomatic narratives beyond formal state institu-
tions. From a theoretical perspective, this study 
demonstrates that media framing plays an impor-
tant role in constructing diplomatic meaning, as 
media outlets actively interpret cultural perfor-
mances and embed them within broader narratives 
of national identity and global influence.

Furthermore, the global visibility of Jungkook’s 
performance represents a hybrid form of diplo-
macy that connects culture, media, and sport to fos-
ter cross-cultural engagement. His collaboration 
with Qatari artist Fahad Al Kubaisi in the “Dream-
ers” performance further reflects the intercultural 
dimension of contemporary public diplomacy. The 
predominance of cultural diplomacy and nation 
branding frames in international media coverage 
indicates that popular culture can serve as an effec-
tive channel for projecting national values and 
strengthening a country’s symbolic presence in 
global discourse. Future research may explore au-
dience reception of such media narratives across 
digital platforms or compare celebrity diplomacy 
practices in other national contexts to further under-
stand the evolving relationship between popular 
culture, media, and international diplomacy.
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